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Marketing through Change:

Maximizing your market presence

7 Tips on How to Maximize Your Marketing in a Down Economy
1. Hang On to your Marketing Budget: Take a look at your overall budget.  Take a harder look at your Marketing budget.  Be in front of your customers when others are not! Focus on your customer.
2. Re-Examine your Value Proposition: Make sure you look at your value proposition through your customers' eyes. Then be sure your marketing message highlights the monetary value you bring to your customers.
3. Focus on Existing Customers: Show your customers you appreciate their business by offering loyalty rewards, discounts for add-on services, and access to your best offers.
4. Outsource Judiciously: This allows you to limit spending to your immediate needs, lets your existing marketing staff (or you) be more efficient and enables you to achieve top-notch results without creating an ongoing fixed expense.
5. Partners and Alliances: Gives you a broader reach for both product offerings and market reach. Leverage a partners’ expertise, partner with those that complement your offerings. Leverage your Partner’s customer base when possible.
6. Start an E-mail Newsletter: E-mail newsletters are a cost-effective way of keeping your organization at the top of your customer's mind.
7. Use Technology for Traditional “Customer Loyalty” Communications: Take advantage of today’s technology but do not eliminate traditional communication.
 *   Email: sherry@sftgassociates.com   *   Telephone 305.926.9778   *   Fax 305.856.2134    

